Department of Art Syllabus

Professor: M. Baumann

Contact: mbaumann@mc.edu

L
II.

[1L

IV.

VL

ART 473 Business Principles for Interior Design, 3 Credit Hours
PRE-REQUISITES: ART 471

TEXTBOOK:

Piotrowski, Christine (2008). Professional Practice for Interior
Designers. Hoboken, NJ: John Wiley & Sons, Inc. Most Recent
Edition.

COURSE DESCRIPTION

A course focusing on the business and practice of interior design.
In-depth study includes business formations, designer-client
relationships, contract documents, specification writing, and other
principles unique to the profession.

RATIONALE

The interior design student must gain an awareness of business
practices and principles in the interior design field in addition to
the ability to apply the elements of design with proficiency in the
workplace. This course will lay the foundation for the pre-
professional to gain an understanding of the principles,
procedures, processes, and policies used to establish and maintain
a successful business in interior design.

LEARNING OBJECTIVES AND OUTCOMES

A. Have the ability to apply functional principles of design in
accordance with accepted business practices in a variety of
settings, achieving a broad awareness of business practices
expected in the profession.

B. Gain a functional understanding of what is involved in the
establishment and maintenance of a business.

C. Gain an understanding of procedural forms used in business

and specialized forms for use in the interior design setting.

Be able to describe different types of business formations

Understand and develop the components of a contract

document

F. Develop a business plan
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VIL. COURSE TOPICS

The profession of Interior Design
Establishing an Interior Design Practice
Growing the Interior Design Practice
Marketing and Business Development
Project Compensation and Agreements
Project Management
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VIII. EVALUATION
See Department of Art Syllabus Addendum for Grading Scale

A. Quizzes 20%
B. Exercises 20%
C. Forums 15%
D. Assignments 30%
D. Exam 15%
TOTAL 100%
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